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'l'he question arises-just how far does 
the responsibility of buying rest upon 
the purchaser, how much upon the. stores, 
and how much upon the manufacturer of 
the goods in question~ 
Standardization of buying is progress-
ing slowly, but surely because of neces-
sity. It has started logically in the smal-
lest way in t he ma nufacturing processes. 
As the people realize the value of stand-
ardization, there will be a stronger move-
ment toward international standards for 
the benefit of export and import trade. 
Quoting f rom "Your Money's Worth" 
by Chase and Schlink, "It is the con-
sumer's move. He can get his money's 
worth if he is willing to organize to get 
it!' 
Homemakers everywhere should use 
their Home Economics Bureau at Wash-
ington, D. C. All questions and sugges-
tions are given careful consideration_ The 
family income must be spent wisely in 
order to get the best retmns in terms 
of health, happiness and satisfaction. 
The housewife wants help in making 
budgets, and in the increasingly difficult 
task of wise spending. 
The United States Department of Agri-
culture, Farme1;'s Bulletin Number 1449, 
upon the subject, "Selection of Cotton 
Fabrics," was written by Dr. Ruth O'-
Brien, formerly head of textile chemistry 
and research at Iowa State College, and 
now in charge of the Textile and Cloth-
ing Division of the Bureau of Home Eco-
nomics. It is a simple guide for the in-
telligent purchasing and use of all up-
to-date cotton fabrics. Anyone may 
purchase the bulletin by sending ten cents 
to the Superintendent of Documents, 
Washington, D. C. 
The United States Department of Com-
merce Bulletin Number 11, "Elimination 
of Waste, Simplified Practice," 1924, 
summarizes the bed blanket simplifica-
tion. Seventy-eight-sizes of cotton, wool, 
and cotton and wool mixed bed bl:mkets, 
were r educed to twelve. 
Standards have been established for 
"Hosiery Lengths" and "Methods of 
Measuring the Size of Hosiery!' These 
standards are found in the Circular of 
the Bureau of Standards Number 149 
and 'l'echnological Paper of Bureau of 
Standards Number 324. 
Progress is needed along other lines 
of ready-to-wear clothing manufacture. 
There is need of standardization of sizes 
for women's ready-to-wear dresses. At 
the present time, work is. being done 
under the auspices of the National Retail 
Dry Goods Association and the National 
Bureau of Standards. Manufacturers 
will use the same measurements for the 
various sizes. This does not mean a 
standardization of designing nor a loss 
of individuality through accessories and 
decorative features. 
Standardization is defined as common 
sense simplification. There should be a 
reliable way to ,judge goods when we 
buy them, for there is a best and right 
way to make goods for certain well de-
fined purposes. 
To lind the best way, measured thru 
scientific methods, is to develop a stand-
ard which is practical ,but it should nev-
er become so fixed that improvements 
may not be possible. Standardization 
will not hinder, but will rather give a 
better chance to express originality and 
individuality in a product. For example, 
a beautiful cotton or silk fabric may 
have every aesthetic quality developed 
from standard yarns, weaving, and dye-
stuffs to make the beauty permanent. A 
simplification of the unlimited kinds of 
fabrics would yield more time and money 
and more original effort for the making 
of more beautiful designs or patterns. 
There is danger, however, in the misap-
plication of standards where they will dis-
courage individuality. It may be over-
drawn like the standardization of the in-
teriors of the homes in the United States_ 
'l'he overstuffed livingroom suite is an 
example. Money saved by standardiza-
tion should be spent for more beautiful 
patterns and textures. 
One of the nationally advertised men's 
and boys' clothing factol'ies in Chicago 
has everything necessary to produce guar-
anteed garments. They maintain their 
own textile testing laboratory, and no 
cloth is cut until its physical and chemi-
cal qualities a re actually known and rat-
ed. Standards are tailoring and final 
inspection. They work with the aim 
of "the best for the pl'ice!' 
The best garment factories in Chicago 
send out advertising as follows: "We 
flood our five giant factories with the 
sunshine of publicity. We have no trade 
secrets, no bag o' tricks, no mark-up-to 
-mark-down prices. Our advertising mes-
sages to the public show every maunfac-
turing process, give names of the famous 
looms who sell us the all fabrics used 
in our clothes and illustrate the ten tests 
given to all materials. Our customers 
know to the last thread what they buy!' 
Taking the public into their confidence 
is one of the recent indications of a will-
ingness to furnish standardized and guar-
anteed goods, and to stand back of them. 
More and more colleges and universities 
are equipping for textile research in; con-
nection with their chemistry section_ 
Iowa State College is well in the lead 
with modern equipment and a tempera-
ture and humidity controlled room. 
In recognition of the increasing de-
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mund for commercial testii1g service in 
tile United States, the National Bureau 
of Standards has compiled a list of lab· 
oratories throughout the country that are 
prepared to test various kinds of com-
modities to determine whether or not 
they comply with purchase specifications. 
This compilation is called a "Directory of 
Commercial Testing and College Research 
Laboratories", or Miscellaneous Publica-
tion Number 90 of the Department of 
Commerce (United States Bureau of 
Standards) George K. Burgess, director. 
'!'his study is chiefly concerned with the 
laboratories which do textile research and 
testing work. There are manY' indications 
that interest in textile testing is in-
creasing rapidly. 
The director of the "laboratory of the 
R. H. Mac:v store in New York says, "I 
believe the time is not far distant when 
the individual purchaser is going to buy 
accordi11g to specifications. Standards 
will be evolved and products will b_e prop· 
erly and acecurately labeled. Retailers 
will buy according to specifications and 
manufacturers ·will be insured against un-
fair competition. The consumer will 
benefit immensely, because he or she will 
obtain standard merchandise at a fair 
]Jrice." 
The consumer should be conscious of 
he~· responsibility in this matter for de-· 
ma11d governs supply. Interest should 
be shown by supporting in any opportun· 
ity opened to her to promote this work. 
She should let her retailer know that she 
wants and will buy standardized products 
as fast as he will supply them. Every 
consumer should aid to take the guess out 
of lying :111d to establish merchandise 
standards. 
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